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 Number of 
Fortune 500 Businesses = 500

 Number of 
Fortune 500 Businesses = 500

Small Businesses Are Everywhere

 Number of 
U.S. Small Businesses = 26,000,000

 Number of 
U.S. Small Businesses = 26,000,000

Source: Census Bureau, Statistics of US Businesses



Small Business Is As Big As Big Business

Source: US Small Business Administration, 2006; Bureau of Economic Analysis  Small biz defined as <500 ee firms.

Small Business
$5.1 Trillion
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Large Business
$5.0 Trillion

Large Business
$5.0 Trillion

$ Non-farm, private US GDP$ Non-farm, private US GDP



Baby BoomerBaby Boomer Gen YerGen Yer MompreneurMompreneur

Professional WomanProfessional Woman ImmigrantImmigrant

Who Will Small Businesses Be in 2017?

Source: 10-year Forecast by Intuit and Institute for the Future



Annual Births and Deaths of BusinessesAnnual Births and Deaths of Businesses

6 Million Starts Every Year

6 Million
New Businesses Started Each Year
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5.5-5.7 Million 
Business Deaths Each Year

5.5-5.7 Million 
Business Deaths Each Year

Renewable Resource … With A Significant ProblemRenewable Resource … With A Significant Problem
Source: IRS data extract.



Source: Intuit’s Small & Simple Quant Survey 2006, Main Street Quant Survey 2006, Mid Market Quant Survey 2006

Acquiring Customers is #1 Pain

68% New-to-the-world and 75% Established Firms Say
Finding Customers Is Biggest Limiting Factor to Growth
68% New-to-the-world and 75% Established Firms Say

Finding Customers Is Biggest Limiting Factor to Growth



Sources: The Kelsey Group, ConStat, Inc. (2003)

Think Small Business, Think Local

80% of small businesses do 75% of their business80% of small businesses do 75% of their business

within 50 mileswithin 50 miles



$110B Annual Spend
on Marketing

$110B Annual Spend
on Marketing

~60% spent marketing $ 
in the last 12 months

~60% spent marketing $ 
in the last 12 months

Sources: Intuit Quantitative research 2006.  2005 City Business Journal Study of U.S. SMB Spending.  

Small Businesses Spend on Marketing …

Sources:  Marketing spending from City Business Journal Network, 2005. Percent of small business from  Intuit Quantitative research 2006.



… But The Web is Way Behind

Sources: Intuit Quantitative research 2006, Kelsey Group.

Percent Marketed Online
in the Last 12 Months = 22%

Percent Marketed Online
in the Last 12 Months = 22%

Percent of Marketing Budget Online <5%Percent of Marketing Budget Online <5%



Why Does Intuit Care?

 Our mission – empowering individuals in small
businesses to achieve their dreams

 Built Intuit by helping businesses manage their
business and their employees

 We are going to help them acquire and serve
customers







What Type of Solution is Needed to
Encourage Small Business Web Marketing?

Simple to try, buy and maintainSimple to try, buy and maintain

Low-cost to start and affordable to continueLow-cost to start and affordable to continue

Help me find who I’m looking forHelp me find who I’m looking for

Tangible resultsTangible results
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